
ConferenceNews
 Print circulation up 50% since 2010
 Circulation of 15,000 from July 2011
   Unique visits to conference-news.co.uk 
up 376% in 2010

The fastest growing magazine  
dedicated to the UK meetings industry

www.conference-news.co.uk

WHERE THE UK MEETINGS INDUSTRY MEETS

Keep your brand highly 
visible to over 15,000 
meeting planners

Generate response with  
an intergrated digital 
marketing campaign

Join our successful and loyal 
advertisers, 92% re-book 
year on year!

Media Pack



INTRODUCTION

Conference News is the magazine that leading 
venues, destinations and suppliers use to 
reach senior meeting planners at corporations, 
professional conference organisers and 
associations throughout the UK.

Read on and find out how our complete range 
of Conference News products can help you grow 
your business.

What our advertisers say:

“The Kent Conference Bureau has 
worked closely with Conference 
News for a number of years and 
has always received a very efficient 
and professional service on every 
occasion. From advertising to 
editorial, Conference News has 
helped the Bureau target a wider 
audience within the conference and 
meetings industry.”  
Dawn Bowen – Kent Conference Bureau

Your route to market

The voice for serious meetings  
industry professionals 

onference News is the only monthly 

magazine solely dedicated to the UK 

conference and meetings industry and 

continues to grow year on year.

The July 2011 redesign has taken the magazine to a 

new level, with a larger, 15,000 circulation.

Conference News regularly talks to meeting 

planners and agencies about the key issues that 

concern them most and works with industry 

associations to grow the £36bn UK events sector.

With regular venue and destination features, 

Conference News provides a platform and strong voice 

for serious meetings industry professionals in the UK.

Each issue of Conference News carries a supplement 

that acts as an indispensable call to action for businesses.

For all those in the conference fast lane suffering 

from information overload, Conference News gets to 

the essence of the matter quickly and expertly and 

keeps you informed about the most relevant news, 

appointments and deals done in your industry.

C
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CITY FOCUS

Director at Louise Harley Public 

Relations, Louise Harley: “I have 

run two conferences at the EICC, 

a fantastic venue with flexible space and 

capable staff, but that really comes at a 

price. I did an awards dinner two years 

ago at Dynamic Earth and food was very 

good. I am looking forward to the Royal 

Museum re-opening soon for high profile 

events but argue Edinburgh Zoo should 

be avoided.”

Venue Procurement Operations 

and Account Director, Grass 

Roots, Sue Massey: “Edinburgh 

is a vibrant city and the access is excellent. 

The 18-month refurbishment of the 

Assembly rooms will include the creation 

of shops and a restaurant.”

Head of Conferences at The Royal College 

of Psychiatrists, Sonia Walter: “The EICC 

is the best conference centre in the UK in 

my opinion and attendance to our 

congress always increases when we hold 

it in Edinburgh.”

Conference Speaker and 

Workshop Leader, Kenny Harris: 

“For such a thriving city, it’s 

remarkably compact. For delegates, the 

annual conference is often about status. And 

Edinburgh, with its associations of royalty, 

romance, tradition and drama delivers that.” 

Organiser viewpoint:

dinburgh, the UK’s seventh most 

populated city and Scotland’s 

second largest, is looking to 

boost its international meetings 

credentials with several new meeting 

developments coming on stream. 

In the 2010 International Congress and 

Convention Association city rankings, 

the city pushed forward seven places 

year-on-year to take 29th. Notably, the 

city was only one of two in the UK (with 

London) to be featured in the top 30. 

According to VisitScotland, 23 per cent 

of all international association 

conferences held in the UK are hosted in 

Scotland. Research from VisitBritain has 

highlighted Edinburgh is in the top three 

most price-competitive European 

destinations for association conferences.

Of the conferences secured by the 

Edinburgh Convention Bureau (ECB) in 

2009/10, 87 per cent were association 

meetings. Wins include the World 

Congress of Epidemiology for 1,200 

delegates in August 2011 and the World 

Fisheries Congress for 2,000 in 2012. 

The economic value of Edinburgh’s 

business tourism is estimated to be in 

excess of £300m per year and the ECB 

won or influenced 257 conferences 

during 2009/10, worth £72m. 

New developments

The Edinburgh International Conference 

Centre (EICC) showcased plans to build 

an additional 3,500sqm of event space 

at IMEX in Frankfurt in May. The new 

facility, which is due to open in spring 

2013, will more than double the 

EICC’s current options. 

“Edinburgh’s conference market 

remains upbeat,” says EICC’s 

Head of Sales and Marketing, Louise 

Andrew. “The city’s conference market 

has reacted well in the global economic 

downturn which particularly affected the 

region’s key finance sector. We have 

seen a rise in interest particularly from 

the emerging finance organisations 

which have recently entered the local 

finance arena such as Virgin Money and 

Tesco Bank.”

Meanwhile, near to the Edinburgh 

Airport, the City of Edinburgh Council 

has approved plans for a £30m 

development to transform the Royal 

Highland Centre. The plans include two 

new hotels and meeting facilities for the 

home of the Highland Games, which 

attracts 190,000 visitors. 

The centre also plans to extend 

the 18,000sqm of exhibition space 

by 50 per cent and the first   

Royal meetings
along the mile

E

With a series of new meeting spaces coming on board within the next two years,  

and a healthy list of winning events bids under its belt, Edinburgh is flexing its muscles  

as a meetings destination. Sarah O’Donnell reports 
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LIVEWIRE

Birmingham is the location of 

a new naturist spa hotel. 

The owner of Clover Hotel 

and Spa, Tim Higgs, claims the 

seven-bedroom property is the 

first hotel of its kind in the UK.

Clover Hotel and Spa boasts 

luxury spa facilities including a 

sauna, steam room, hot tub and 

a cold plunge pool, as well as 

oil-scented treatment rooms for 

naturist massages and facials.

A keen naturist himself, Higgs 

decided to open the hotel after 

noticing the lack of suitable 

hotels for naturists in Britain. “On 

the continent, nudity is normal,” 

he says. Naturism is a common 

experience and people wouldn’t 

dream of wearing costumes in 

wellness facilities in Austria, 

Germany, Denmark or Hungary.”

He said: “There are too many 

places in the UK that have 

hijacked the term naturism but 

turned out to be swinging lairs 

with dark corners and things you 

don’t want,” he said. “Our hotel is 

clean, bright and above board.”

And when asked if he planned 

to launch into the events market 

with the property, he said: “Yes 

very much so, our first event 

will be ‘The Great British 

Skinny Dip’ in July.

Could this be the start of 

nudist meetings? 

Life-changing ideas can strike 

at any moment and for Pete 

Gardener of Loughborough 

based business Chocolate 

Alchemy, it was behind the bar 

of residential conference 

centre imago’s four-star 

Burleigh Court hotel in 2007. 

Two years later he no longer 

works at Burleigh Court but 

imago is still supporting 

Gardener as he grows his 

handmade chocolate business.  

Gardener has always had an 

ambition to start his own 

business, taking on the role of 

Bar Supervisor for imago gave 

him the time to develop his 

entrepreneurial vision and find 

added inspiration.

Gardener says: “After a lot 

of hard work and research, I 

launched Chocolate Alchemy. 

We are experts in handmade 

chocolate, not only selling our 

products and running a coffee 

shop but offering master 

classes and teambuilding 

courses and imago is now one 

of my biggest customers.”

Rod Stewart helped 

Newbury LIVE launch its 

new concert venue at 

Newbury Racecourse.

Inspiration: From imago to chocolatier  The UK’s first nudist hotel 
and spa?

Best decision  
Having the courage to 

set up our own business 

despite the odds.  We have had 

nothing but a positive response 

from our peers and contacts in 

the industry since we launched 

Accomplished Events and we’re 

really looking forward to the 

growth of our company.

Worst decision 
When we decided to move 

all our kit to it’s new location 

after a full day of team building 

with a regular client.  We began 

the move at 6pm and didn’t 

finish until midnight with only us 

5ft nothings as manpower.  It 

took forever and we had a few 

minor injuries along the away. 

Best and worst business decisions

#eventprofs 
A general term for event 

professionals.

#nonprofit 
More general but used in 

the industry for dialogue 

on this subject.

#assnchat
Conversation between 

association meetings 

professionals on Tuesdays 

at 8 - 9pm GMT who 

discuss current industry 

trends, technology and 

strategies.

#smassn 
Tips and discussions for 
small associations from 
meeting professionals.

#greenmeetings 
Discussions on green 

meetings and industry 

dialogue on the subject.

#engage365
A community for events 

professionals interested in 

social media for events and 

conferences. Discussion 

held Fridays at 7pm GMT.

#bizbash
Used by event industry 

Tweeps (Twitter people) to 

refer to those who are 

respected in the industry. 

Leaders in the industry. 

#CSR
A general term for corporate 

social responsibility, it can 

be used to describe green 

travel and meetings.

Events industry 
hashtags in 
trend on 
Twitter of a company’s meetings 

and events are more likely 

to meet or exceed 

pre-defined objectives 

and expectations when 

using an end-to-end SMM 

solution. The Aberdeen 
Group and Cvent.

of organisers are not 

using social media 

platforms for their 

events. IET Venues.

of business travellers 

said it was ‘very’ 

important for them to be 

able to work out in a 

fitness facility while 

away on business.  

Venues Event 
Management.

A team of students from Leeds 

Met University has won the 

2011 MPI UK Chapter's Young 

Achievers Award.

The event, in its second year, 

was entered by teams of students 

from Event School London, 

University of Westminster, 

University of Surrey and Sheffield 

Hallam University. 

The Queen Elizabeth II 

Conference Centre in Westminster 

again hosted the competition.

The Leeds Met team of 

Christine Sears, Emma 

Heslington and Sophie Renshaw 

impressed the judges, including 

Zibrant’s Richard Parker; Amanda 

Edgcumbe from Powwow Events, 

and Maggie Crompton, Head of 

Sustainability from HSBC.

The Swiss Convention and 

Incentive Bureau again 

sponsored the event which 

involved the teams taking a 

Swiss destination and 

organising a fictional 

conference or incentive event 

for 50 delegates from the 

financial services industry.

Paul Cook, Producer of the 

Young Achievers Award, told CN 

he was  “delighted” at seeing 

the students of today becoming 

the buyers of tomorrow.

Well Met in Lucerne 
for MPI’s Young 
Achievers

of us prefer carefree 

school days to the 

working world. Alton 
Towers.

Jenny Pink and Nadia Brown 
Accomplished Events

The ICC Birmingham recently 

stepped in to ensure 40 

delegates at the neighbouring 

Hyatt Regency Hotel 

inconvenienced by a fire that 

broke out in a sauna were able 

to find safe refuge and keep 

their meeting schedule. The 

blaze in the hotel’s Amala Spa 

broke out on 26 May.

The ICC stepped in to offer 

food and refreshments to over 

100 evacuated guests while 

the incident was brought 

under control.

Liz Carnell, Sales Director of 

The ICC said, “When our 

closest neighbour needed our 

help we were more than happy 

to step in. I was immensely 

proud of the proactive 

approach.”

WestMidlands Fire Service 

said one person was 

hospitalised due to smoke 

inhalation.

ICC Birmingham in 
fire-fighting form

TheUK’sfifir tstnudisudisththot hot lteltel ICC Birmingham in

ConferenceNews
Every venue thinks its unique, but, with apologies to Orwell, some are more unique than others

Unique Venue Selling Points 

www.conference-news.co.uk
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Paul Colston
Managing Editor



TESTIMONIALS

“Conference News is our chosen media partner for 
the meetings industry. We use their print and digital 
products to ensure that Philips is at the forefront 
of organisers and corporates minds when it comes 
to promoting our latest products and solutions. 
Conference News listens to our needs and creates a 
bespoke campaign to make sure we get the most out of 
any advertising or press material that we place, both in 
terms of brand exposure and product understanding. 
They are an integral part of our PR strategy.”
Jessica Baldry, Marketing Manager, Philips Speech Processing

We have had the pleasure of working with Conference News for 
over two years now. Our association has helped us increase 
market awareness in the Conference and Events market 
immensely. Always professional, attentive and responsive, 
Conference News is always keen to listen and go the extra mile 
to ensure our relationship works. Paul Davies, with his limitless 
industry knowledge, is always keen to offer help and advice 
and is a pleasure to work with along with the highly efficient 
production team.
Helen Briden, Leeds United Football Club Events

“We have used 
Conference News 
on numerous 
occasions to 
promote the ACC 
Liverpool offer to 
the MICE industry.  
From advertising, to 
online campaigns 
and sponsorship 
opportunities, 
Conference News 
has enhanced our 
marketing activity 
and provided 
a platform for 
ACC Liverpool to 
communicate its 
news, services and 
brand to our target 
market sectors.”
Pam Carroll,  
Marketing Manager,  
ACC Liverpool

 “At Intermedia Global Ltd we work closely with Conference 

News and have rented their data on behalf of our clients 
on a regular basis for many years. We have always found 
the data to be of the highest quality, and the team provide 
a friendly, professional and knowledgeable approach. We 
have no hesitation recommending Conference News data 
in client proposals wherever appropriate.”

Jon White, Operations Manager, Intermedia Global Ltd

“Conference News is the 
publication I rely on to give me 
an up to date balanced view of 
the important industry news. The 
features are always topical and 
relevant plus there is a balance of 
viewpoints from all sectors of the 
meetings and events business.”
Jonathan Byrne FIH, Chief Operating Officer,  
Royal Aeronautical Society       

92%  

of advertisers  
re-book year on year!

For more information  
contact us here

www.conference-news.co.uk

“Conference 
News 
understands 
and satisfies the 
hotel booking 
community 
exceptionally 
well. It is the 
most widely read 
trade magazine 
in our venue 
procurement 
office and is an 
excellent source 
of information.”  
Des McLaughlin, MD Venue 
Procurement, Grass Roots



PRINT

Where the meetings industry meets

Scotland 
Magazine 4%
Website 3%
Newsletter 4%

North West
Magazine 10%
Website 7%
Newsletter 11%

Northern Ireland 
Magazine 1%
Newsletter 1%

Wales
Magazine 2%
Website 3%
Newsletter 2%

South West
Magazine 5%
Website 3%
Newsletter 6%

THE MAGAZINE FOR MEETING PLANNERS
This uncompromisingly news-led magazine is delivered to 

15,000 senior meeting planners at corporations, professional 

conference organisers and associations throughout the UK 

every month. This high-finish well respected title is read by 

decision-makers at large organisations with sizable meetings 

and conference budgets. 

Job function

1 Account directors 10%

2 Marketing 18%

3 Meeting planners 41%

4 Operations 6%

5 Sr. management / directors 25%

Main activity

1  Agency 11%

2 Association or body 19%

3 Conference organiser 16%

4 Corporate organisation 54%

Budget per event

1 Over £1,000,000 18% 

2 £500,001 - £1,000,000 12% 

3 £100,001 - £500,000 19% 

4 £50,001 - £100,000 12% 

5 £25,001 - £50,000 11% 

6 Less than £25,000 28%
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DIGITAL

London
Magazine 32%
Website 35%
Newsletter 28%

South East
Magazine 29%
Website 33%
Newsletter 28%

East Anglia
Magazine 2%
Website 1%
Newsletter 3%

North East
Magazine 8%
Website 6%
Newsletter 7%

Midlands
Magazine 7%
Website 9%
Newsletter 10%

Join many successful destinations, 
venues and suppliers who target 
our discerning audience through 
Conference News.

Call the Conference News team on 
+44 (0)20 8971 8282.

UNIQUE  
VISITS UP

376% 
IN 2010

Job function

1 Account directors 5%

2 Marketing 20%

3 Meeting planners 41%

4 Operations 15%

5 Sr. management / directors 19%

Main activity

1  Agency 18%

2 Association or body 16%

3 Conference organiser 13%

4 Corporate organisation 39%

5  Supplier to the events industry 7%

6 Venue 7%
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COMMUNICATION IN A 
DIGITAL WORLD
conference-news.co.uk is the online version of the magazine. 

It boasts up-to-the-minute news and an abundance of tools 

to help meeting organisers. Whether you are trying to raise 

awareness of your brand to encourage a direct response 

conference-news.co.uk offers a wide range of rich media 

options to meet your needs.

Conference News to your inbox
A digital edition of our magazine and our twice  

weekly newsletter are circulated to over 21,000  

meetings professionals. 

Print circulation grew by 
nearly 50% from 2010 to 2011
  15,090 on 29 June 2011*
  10,016 on 14 May 2010*
   7,922 average net  
circulation 1 July 2009  
to 30 June 2010**

*  publisher's statement  
based on issue print run

**   Audited circulation



Print rate card
for magazine and supplement
Inside front cover £3,995 
Inside back cover  £3,995  
Outside back cover  £4,495

Cover wrap £6,500
Belly band £5,500

Inserts
Loose  £250 per 1,000
Bound POA

Direct mail £250 per 1,000

Call 020 8971 8264 to find out about our 
bespoke advertising solutions

Double page spread    
1 issue £6,325
3 issues £6,006
6 issues £5,693
9 issues   £5,374
12 issues   £5,060

Page  
1 issue £3,295
3 issues £3,130 
6 issues £2,965
9 issues  £2,800
12 issues £2,635

Half page
1 issue £1,870
3 issues £1,777
6 issues  £1,683
9 issues  £1,590
12 issues £1,496

Quarter page
1 issue £1,045
3 issues £990
6 issues  £941
9 issues  £886
12 issues £836

Digital rate card
Video on home page
£1,000 per month

Banner Advertising
£2,000 per month
£5,000 per 3 month period

Newsletter sponsor
£500 per week

Digital magazine sponsor
£2,000 per month

Email database
£350 per 1,000 records 
Follow up campaign to opened emails £200 
within 7 days of initial email

Use promotional video 
to showcase what you 
have to offer. 

Conference News Newsletter

Conference News Website

Conference News is a Mash Media publication
4th Floor, Sterling House, 6-10 St George’s Road  
London SW19 4DP

Use button to 
drive responses 

conference-news.co.uk is frequently 
visited for the latest news. Use the 
most prominent positions on our 
website to promote your brand or 
encourage enquiries.

Newsletters are packed full of the latest stories. 
Make sure your products feature above the 
headlines on this widely read newsletter.


